
Contest Rules:  

Each student will be responsible for coordinating their 
entries, using the following guidelines: 

 To enter, contact Carolyn Cannon, senior customer relations coordinator, at 732-938-1035 or
ccannon@njng.com no later than October 15, 2015.

 Open to all high school students (including those who are home-schooled) within NJNG’s service
territory.

 Students must be 13 or older to participate.

 Videos can be submitted as an individual or group project.

 Videos can be no longer than two minutes in length.

 Videos must highlight energy conservation efforts or ideas, with an emphasis on
natural gas (such as heating, water heating and cooking).

 Videos should include the theme words “Conserve to Preserve®”.

 Visit the Save Energy & Money section of njng.com for resource material for 
your video. Natural gas conservation efforts should be the main focus of the 
video.

 NJNG team members will judge the videos based on content, accuracy,
creativity and overall presentation. NJNG will award the prizes to all winners.

o Individual video winner will receive $500.
o The winners of the group project submission will receive $2,500 for its

club or class.
o The winner of the online viewer’s choice award (Asbury Park Press Web site, app.com) will

receive $500
o The schools of the winning students will each receive a $1,000 contribution toward an

environmental or energy conservation project.

 NJNG MUST receive ALL entries by November 17, 2015.

E-mail your video to: njngvideos@gmail.com 

Or send a flash drive to: 
New Jersey Natural Gas  
Attn: Customer and Community Relations  
1415 Wyckoff Road, P.O. Box 1464 Wall, N.J. 07719 

 The following information must be included with the video:
o Student’s name, phone number and e-mail address
o Student’s school and phone number
o Name of designated school representative (teacher, administrator or guidance counselor)

 NJNG will notify winners in January 2016. The winners’ names, artwork and schools may
be used in various NJNG and New Jersey Press Media publications including, but not
limited to, customer bill inserts, newsletters, newspapers, news releases and Web sites.




